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Social media is a web-based and mobile 
technology that has turned 
communication into a social dialogue, and 
dominates the younger generation and 
their culture. It is now the number one 
use for the internet, and this percentage 
is growing larger every day (Qualman, 
2009). Social media are relatively newer 
forms of media, allowing users to be more 
interactive with the content, as well as 
use technologies (both mobile and web-
based) to create an interactive platform 
where individuals and communities 
share, co-create, and modify user-
generated content (Kietzmann, 

Hermkens, McCarthy & Silvestre, 2011). 
People use social media sites such as 
Facebook, Twitter, and MySpace to 
create and sustain relationships with 
others (Boyd & Ellison, 2007). These 
social media sites let those who use them 
create personal profiles, while connecting 
with other users of the sites. Users can 
upload photographs, post what they are 
doing at any given time, and send 
personal or public messages to whomever 
they choose. 

In this information age, social media sites 
seem to be growing in popularity rapidly, 
especially among young adults (Pempek, 
Yermolayeva, & Calvert, 2008). According 
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