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1.	Introduction	

India	is	at	a	very	crossroads	of	its	developmental	path.	The	country	has	a	vision	that	by	
the	centenary	of	its	independence,	it	can	turn	into	a	developed	economy	with	a	GDP	in	USD	30-40	
trillion	and	a	per	capita	income	between	USD	15,000-18,000	in	the	form	of	Viksit	Bharat	@2047	
(NITI	Aayog,	2024).	This	vision	is	not	just	limited	to	the	economic	measures,	but	it	goes	further	to	
include	social	equity,	environmental	sustainability,	and	superior	quality	of	life	for	every	citizen.	
The	achievement	of	these	all-inclusive	objectives	creates	the	necessity	of	new	strategies	that	go	
beyond	traditional	policy	processes	and	deal	with	the	cultural	core	of	the	society.	

The	United	Nations	has	adopted	seventeen	Sustainable	Development	Goals,	which	offer	a	
universal	tool	to	manage	the	challenges	facing	the	world.	The	implementation	of	this	agenda	can	
be	seen	in	the	fact	that	India	has	increased	its	SDG	India	Index	score	by	71	in	2023-24,	improving	
it	by	13	points	since	2018,	which	is	reflected	by	the	improvement	of	many	parameters,	such	as	
the	end	of	poverty,	economic	development,	and	climate	action	(NITI	Aayog,	2024).	But	to	reach	
the	 rest	 of	 the	 targets	 by	 2030	 and	 keep	 the	momentum	 going	 until	 2047,	 it	 is	 necessary	 to	
mobilise	awareness	on	the	part	of	society	using	avenues	that	appeal	to	different	people.	

Media,	literature,	and	cultural	narratives	are	strong	tools	in	forming	the	discourse	of	the	
population,	passing	the	values,	and	initiating	a	behavior	change.	The	entertainment	and	media	
industry	in	India,	with	a	market	size	of	INR	2.5	trillion	(USD	29.4	billion)	in	2024	and	digital	media	
representing	the	biggest	portion	at	32%	of	the	revenues	(FICCI-EY,	2025),	has	unmatched	access	
to	a	variety	of	demographic	groups.	At	the	same	time,	the	development	of	the	publishing	industry	
to	about	INR	80,000	crore	(USD	9.3	billion)	proves	the	timeless	importance	of	the	literary	activity	
(IBEF,	2025).	This	paper	discusses	how	these	cultural	resources	can	be	utilized	strategically	to	
promote	 the	 implementation	 of	 SDGs	 and	 Viksit	 Bharat	 agendas	 based	 on	 global-local	
partnerships.	
2.	Literature	Review	
2.1	Soft	Power	and	Cultural	Diplomacy	Theoretical	Frameworks.	

The	 conceptualization	of	 soft	power	 as	 the	 capacity	 to	 influence	preferences	by	being	
attractive	and	not	coercive,	as	defined	by	Joseph	Nye	(2004),	forms	the	basis	of	understanding	
cultural	 influence	 in	 international	 relations.	 In	 contrast	with	 the	 use	 of	 hard	 power	 based	 on	
military	or	economic	coercion,	soft	power	is	based	on	cultural	attractiveness,	political	ideals,	and	
justifiable	 foreign	 policies.	 The	 soft	 power	 capabilities	 of	 India,	which	 have	 been	 given	 by	 its	
millennium-old	civilizational	legacy,	have	peculiar	benefits	in	the	modern	world	system.	

Cultural	 diplomacy	 has	 been	 institutionalized	 through	 the	 Indian	 Council	 for	 Cultural	
Relations	 (ICCR),	 which	 was	 founded	 in	 1950.	 The	 author	 provides	 an	 account	 of	 the	
developments	in	the	soft	power	policy	of	India	throughout	the	decade	of	2014	to	2024,	whereby	
there	is	a	stronger	focus	and	strategic	intent	in	actions	as	simple	as	International	Yoga	Day	(held	
since	2015	with	177	countries	endorsing	the	UN	resolution)	or	the	International	Solar	Alliance.	
These	 initiatives	 show	how	 cultural	 traditional	 assets	 can	 be	 re-packaged	 to	 suit	 the	modern	
global	interest	whilst	promoting	development	purposes.	
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2.2	Media	Ecology	and	Development	Communication.	
The	media	 ecology	 approach,	which	 has	 been	developed	by	 researchers	 based	 on	 the	

ideas	of	McLuhan	(1964),	focuses	on	the	influence	of	communication	technologies	on	the	social	
structure	and	cultural	trends.	The	fast-Indian	digitalization	of	its	media	consumption	opens	up	
new	development	messaging	opportunities.	Not	only	the	presence	of	666	million	urban	and	533	
million	 rural	 telephone	 subscribers	 in	 the	 country	 (TRAI,	 2024)	 and	 575	million	 users	 of	 5G	
bandwidth	 expected	 by	 2026	 (Nokia,	 2024),	 but	 also	 the	 availability	 of	 5G	 creates	 the	
infrastructure	of	unprecedented	coverage.	

Theories	 of	 development	 communication,	 ranging	 from	 the	 diffusion	 of	 innovations,	
Rogers	(1962),	to	participatory	strategies,	Freire	(1970),	educate	the	ways	that	media	could	help	
in	 changing	 the	 situation.	 Modern	 versions	 of	 these	 frameworks	 are	 applied	 to	 the	 online	
platform,	where	2	to	2.5	million	content	creators	control	more	than	INR	29,60,300	crore	(USD	
350	billion)	in	yearly	consumer	expenditure,	which	is	expected	to	climb	to	over	INR	84,58,000	
crore	 (USD	 1	 trillion)	 by	 2030	 (IBEF,	 2025).	 This	 creator	 economy	 creates	 a	 possibility	 of	
integrating	SDG	messages	in	entertainment	content.	
2.3	Literature	as	Social	Commentary	and	agent	of	change	

Traditions	in	literature	have	traditionally	been	used	to	criticize	society	and	bring	change.	
The	rich	literary	tradition	in	India,	which	can	be	traced	back	to	the	likes	of	Rabindranath	Tagore,	
Premchand,	 and	modern	writers	who	write	 in	 22	 of	 the	 scheduled	 languages	 of	 India	 give	 it	
cultural	validity	to	face	the	developmental	challenges.	The	linguistic	diversity	of	the	publishing	
industry,	where	at	least	45%	of	trade	books	are	sold	using	the	languages	of	the	regions	(EY,	2021),	
also	makes	it	available	to	a	wide	range	of	people.	

Audiobooks	and	online	publishing	platforms	can	overcome	the	obstacle	of	accessibility	
and	reach	younger	audiences.	The	Indian	Books	Market	is	projected	to	have	483.25	million	users	
by	2030	(Statista,	2025),	and	the	interests	of	the	readers	in	reading	in	the	regional	languages	and	
the	interactive	type	of	storytelling	are	increasing.	These	tendencies	offer	opportunities	for	SDG-
friendly	content	broadcast	on	the	existing	literary	platforms.	
3.	Research	Methodology	

The	research	design	in	this	study	is	a	mixed	method	in	which	quantitative	secondary	data	
will	 be	 analyzed,	 and	 qualitative	 documents	will	 be	 examined.	 The	 quantitative	 part	 uses	 the	
official	data	available	at	NITI	Aayog	SDG	India	Index	2023-24,	the	industry	reports	of	FICCI-EY	
and	IBEF,	and	the	global	databases	such	as	Statista	or	Nielsen	Book	Data.	These	sources	provide	
a	baseline	level	of	SDG	development	in	India	and	the	media-cultural	sector	performance.	

The	 qualitative	 element	will	 examine	 the	 policy	 documents	 that	 involve	Viksit	 Bharat	
@2047,	 cultural	diplomacy	efforts,	 and	media	 industry	 strategic	 reports.	Thematic	 analysis	of	
governmental	messages,	scholarly	writings,	and	industrial	reports	determines	issues	that	relate	
media-cultural	resources	to	development	goals.	By	synthesizing	these	methods,	it	is	possible	to	
triangulate	the	results	on	whether	cultural	narratives	can	contribute	to	the	SDG	implementation.	
The	 analytical	 framework	 uses	 the	 glocalization	 lens	 that	 is	 focused	 on	 how	 the	 global	
developmental	frameworks	(SDGs)	can	be	localized	in	terms	of	cultural	manifestations	and,	at	the	
same	time,	project	the	Indian	contributions	to	the	global	audiences.	This	conceptualization	of	flow	
will	 be	 consistent	with	 the	 theorization	 of	Robertson	 (1995)	 of	 the	 global-local	 nexus	 and	 its	
modern	forms	in	the	digital	media	context.	
4.	India	SDG	Progress:	Current	Situation	and	Problems.	
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The	process	of	 attaining	 the	 goals	 of	 the	 seventeen	Sustainable	Development	Goals	 in	
India	can	be	characterized	by	considerable	progress	and	current	challenges.	The	SDG	India	Index	
2023-24,	 published	 by	 NITI	 Aayog,	 gives	 a	 full	 evaluation	 of	 national	 and	 sub-national	
performance	 based	 on	 16	 SDGs	 using	 113	 indicators	 in	 line	 with	 the	 National	 Indicator	
Framework.	There	was	a	 significant	 improvement	 in	 the	national	 composite	 score	since	58	 in	
2018	 (baseline)	 to	 71	 in	 2023-24,	 which	means	 that	 there	 has	 been	 substantive	 progress	 in	
various	parameters.	

Table	1:	India's	SDG	Index	Score	Progression	(2018-2024)	
Year	 National	Score	 Score	Range	

(States/UTs)	
Improvement	from	

Baseline	

2018	(Baseline)	 58	 42-69	 -	

2019-20	 60	 50-70	 +2	

2020-21	 66	 52-75	 +8	

2023-24	 71	 57-79	 +13	
Source:	NITI	Aayog,	SDG	India	Index	Reports	(2018-2024)	

Analysis	 Goal-wise	 demonstrates	 various	 patterns	 of	 progress.	 The	 most	 significant	
difference	was	seen	in	SDG	13	(Climate	Action),	which	rose	by	54	in	2020-21	to	67	in	2023-24,	
and	SDG	1	 (No	Poverty),	which	 rose	by	60	 to	72	 in	 the	 interval.	Nevertheless,	 SDG	5	 (Gender	
Equality)	is	the	only	goal	in	which	India	has	a	lower	score	than	50,	which	requires	specific	actions	
to	 empower	 women,	 and	 in	 this	 case,	 cultural	 stories	 and	 media	 images	 can	 transform	 the	
situation.	

Table	2:	SDG	Goal-wise	Performance	Comparison	(2020-21	vs	2023-24)	
Sustainable	Development	Goal	 2020-21	 2023-24	 Change	

SDG	1:	No	Poverty	 60	 72	 +12	

SDG	3:	Good	Health	and	Well-being	 74	 77	 +3	

SDG	5:	Gender	Equality	 48	 49	 +1	

SDG	8:	Decent	Work	and	Economic	Growth	 64	 68	 +4	

SDG	13:	Climate	Action	 54	 67	 +13	

SDG	15:	Life	on	Land	 66	 71	 +5	
Source:	NITI	Aayog,	SDG	India	Index	2023-24	

5.	India's	Media	and	Entertainment	Ecosystem:	A	Catalyst	for	Change	
The	 Indian	 Media	 and	 Entertainment	 (M&E)	 industry	 has	 been	 transformed	 through	

evolution,	 and	 it	 is	 becoming	 a	 force	 of	 cultural	 expression	 as	 well	 as	 a	 social	 message.	 The	
industry	had	attained	INR	2.5	trillion	(USD	29.4	billion)	in	2024,	0.73	percent	of	the	GDP	of	India,	
and	is	expected	to	reach	INR	3.1	trillion	(USD	36.1	billion)	by	2027	at	a	7	percent	per	annum	CAGR	
(FICCI-EY,	2025).	This	development	pattern	makes	 the	M&E	 industry	a	strong	catalyst	 for	 the	
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economic	 goals	 of	 Viksit	 Bharat	 and,	 at	 the	 same	 time,	 the	 developmental	 medium	 of	
communication.	

Table	3:	Indian	Media	&	Entertainment	Sector	Performance	(2024)	
Segment	 Revenue	(INR	

Billion)	
YoY	Growth	(%)	 Share	(%)	

Digital	Media	 802	 17%	 32%	

Television	 685	 -2%	 27%	

Print	Media	 298	 1%	 12%	

Filmed	Entertainment	 196	 3%	 8%	

Online	Gaming	 227	 -2%	 9%	

Live	Events	 118	 15%	 5%	

Total	M&E	Sector	 2,500	 3.3%	 100%	
Source:	FICCI-EY	Report	"Shape	the	Future"	(March	2025)	

The	largest	structural	change	was	that	the	digital	media	in	2024	surpassed	television	to	
be	the	biggest	segment,	and	the	former	ended	the	twenty	years	of	its	domination.	Digital	platforms	
have	already	exercised	control	over	55	percent	of	the	overall	advertising	budget,	amounting	to	
INR	700	billion	(FICCI-EY,	2025).	This	online	dominance	opens	up	avenues	of	specialised	SDG	
communication	to	different	groups	of	people.	The	OTT	video	services	sector,	with	the	potential	of	
reaching	USD	7	billion	by	2027,	has	allowed	content	creators	to	explore	developmental	issues	in	
the	form	of	exciting	narrative	content	that	can	be	accessed	by	both	urban	and	rural	communities.	
In	 2024,	 the	 Indian	 film	 industry	 released	 1,823	 films,	 of	which	 the	 regional	 film	 industry	 of	
Telugu,	 Tamil,	 and	 other	 industries	made	 a	 great	 contribution	 to	 domestic	 and	 international	
success.	Such	heterogeneity	in	the	production	of	language	content	can	be	seen	as	a	reflection	of	
the	multilingual	nature	of	SDG	communication	demands.	Movies	about	social	issues	in	the	areas	
of	gender	equality	(SDG	5),	good	education	(SDG	4),	and	lower	inequalities	(SDG	10)	have	shown	
to	 be	 both	 commercially	 viable	 and	 socially	 relevant,	 implying	 a	 prototype	 of	 SDG-oriented	
entertainment	products.	
6.	Publishing	Industry	and	Literary	Landscape	

The	 publishing	 industry	 in	 India	 is	 one	 of	 the	most	 important	 infrastructures	 for	 the	
dissemination	of	knowledge	and	the	maintenance	of	the	culture.	The	increasing	readership	and	
educated	demand	are	seen	in	the	way	the	sector	has	grown	over	the	years	to	reach	approximately	
INR	50,000	crore	(USD	5.81	billion)	in	2019	and	then	to	INR	80,000	crore	(USD	9.3	billion)	in	
2024	 (IBEF,	 2025).	 The	 industry	 has	more	 than	9,000	publishers	 and	21,000	 retailers,	which	
statistics	lead	to	the	employment	of	over	1.2	million	individuals	and	the	promotion	of	the	Indian	
culture,	values,	and	knowledge	traditions.	

Table	4:	Indian	Publishing	Industry	Key	Metrics	
Parameter	 Value	

Market	Size	(2024)	 INR	80,000	Crore	(USD	9.3	billion)	
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Print	Book	Market	Projection	(2024)	 USD	12	billion	

Number	of	Publishers	 9,000+	

Number	of	Retailers	 21,000+	

Employment	Generated	 1.2	million+	

Educational	Segment	Share	 71%	(School)	+	25%	(Higher	Ed)	

Regional	Language	Trade	Books	 45%+	of	total	trade	books	

Projected	Readers	by	2030	 483.25	million	users	
Source:	IBEF	(2025),	Nielsen	BookData,	EY	Reports,	Statista	

The	 performance	 of	 the	 sector	 in	 terms	 of	 exports	 is	 also	 indicative	 of	 international	
coverage,	with	118,112	exports	of	printed	books	in	November	2023-October	2024	at	6%	of	year-
on-year	 growth.	 Sixty	 percent	 of	 the	 Indian	 book	 exports	 go	 to	 the	 United	 States,	 the	 United	
Kingdom,	and	the	UAE,	which	make	up	three-quarters	of	the	exports	altogether	(IBEF,	2025).	This	
international	 network	 of	 distribution	 offers	 avenues	 through	which	 Indian	 attitudes	 towards	
Indian	sustainable	development	can	find	their	way	to	the	international	community.	

The	 introduction	 of	 digital	 publishing	 formats	 such	 as	 audiobooks	 via	 the	 services	 of	
platforms	such	as	Storytel,	Audible,	and	Kuku	FM	can	also	solve	the	problem	of	accessibility	and	
attract	young	audiences.	Subscriptions	to	video	have	grown	by	11	million	to	111	million	in	47	
million	households	in	2024	(FICCI-EY,	2025),	and	this	follows	the	growing	adoption	of	a	content	
consumption	model	that	relies	on	subscription	as	an	economic	approach	that	can	include	SDG-
oriented	educational	and	literary	content.	
7.	The	Diplomacy	of	Culture	and	Global-Local	Cooperation	

The	 cultural	 diplomacy	 system	of	 India	 offers	 institutional	means	of	 using	 soft	 power	
resources	 to	 serve	 developmental	 goals.	 The	 Indian	 diaspora,	 with	 more	 than	 31	 million	
individuals,	 including	13	million	Non-Resident	 Indians	 (NRIs)	and	18	million	people	of	 Indian	
origin	(PIOs),	is	an	important	source	of	cultural	outreach	and	partnering	(PRS	India,	2022).	The	
success	 of	 cultural	 advocacy	 in	 policy-making	 in	 host	 nations	 is	 proven	 by	 the	 success	 of	 the	
diaspora,	which	saw	New	York	City	declare	Diwali	as	an	official	school	holiday.	

The	Ramayana	epic	is	one	of	the	examples	of	cultural	narratives	that	do	not	discriminate	
against	national	borders	and	that	enhance	the	values	contributing	to	sustainable	development.	In	
2015,	the	ICCR	launched	its	annual	Ramayana	Festival,	involving	countries	in	the	Southeast	Asian	
region	where	the	epic	is	still	culturally	relevant,	even	in	majority	Muslim	(Indonesia)	or	Buddhist	
(Thailand)	countries.	These	projects	present	the	ways	in	which	the	conventional	narratives	can	
be	used	to	lead	cross-cultural	communication	and	partnership	development	with	regard	to	SDG	
17	(Partnerships	for	the	Goals).	

Table	5:	India's	Key	Soft	Power	and	Cultural	Diplomacy	Initiatives	
Initiative	 Year	Established	 SDG	Alignment	

International	Yoga	Day	 2015	(177	nations	support)	 SDG	3	(Health)	

International	Solar	Alliance	 2015	(100+	signatories)	 SDG	7,	13	(Energy,	Climate)	



 
International	Journal	of	Academic	Research	
This	 work	 is	 licensed	 under	 a	 Creative	 Commons	
Attribution	4.0	International	License	[CC	BY	4.0]	

P-ISSN:	2348-7666:	Impact	Factor:	7.215	
Homepage:	https://www.ijar.org.in/	
Volume-13,	Issue-1(5),	Jan-Mar-2026	

 

 198 

Ramayana	Festival	(ICCR)	 2015	 SDG	17	(Partnerships)	

Global	Traditional	Medicine	
Centre	

2022	 SDG	3	(Health)	

G20	Presidency	Initiatives	 2023	 Multiple	SDGs	
Source:	ORF	Special	Report	(2025),	MEA,	ICCR	

The	presidency	of	G20	in	India	in	2023	was	a	platform	to	display	developmental	projects	
besides	 promoting	 Digital	 Public	 Infrastructure	 (DPI)	 as	 a	 way	 of	 enhancing	 growth	 and	
inclusivity.	The	 focus	on	 technology	collaboration,	manifested	 in	systems	such	as	 the	US-India	
TRUST	 and	 India-EU	Trade	 and	 Technology	 Council	 show	 how	 the	 soft	 power	 of	 culture	 and	
technology	can	be	used	to	complement	the	activities	of	diplomacy	in	achieving	Viksit	Bharat	goals.	
8.	Proposed	Framework:	The	combination	of	Cultural	Narratives	and	SDG	Implementation.	

Using	 the	 country	 analysis	 of	 the	media	 ecosystem	 of	 India,	 the	 literature	 traditions,	
mechanisms	of	cultural	diplomacy,	and	patterns	of	SDG	advancement,	the	paper	suggests	a	unified	
model	of	using	 cultural	narrative	as	a	driver	of	 sustainable	development.	The	 framework	will	
work	 along	 three	 interdependent	 levels,	 including	 domestic	 involvement,	 international	
projection,	and	collaborative	partnerships.	
8.1	Domestic	Engagement	via	Vernacular	Content.	

SDG	localization	needs	communication	strategies	that	will	appeal	to	a	variety	of	languages	
and	cultural	backgrounds.	The	regional	language	content	production	of	the	publishing	industry,	
coupled	with	the	growing	vernacular	libraries	of	the	OTT	platforms,	provides	an	infrastructure	
for	targeted	developmental	messaging.	The	content	that	covers	the	gender	equality	stories	(the	
ongoing	issue	of	SDG	5	with	the	score	lower	than	50)	may	use	the	successful	formats	found	in	the	
regional	cinema	and	blend	them	with	the	local	genuine	views.	The	2	to	2.5	million	content	creators	
constitute	a	distributed	network	that	can	increase	SDG	themes	by	using	credible	voices	to	reach	
specific	demographic	segments.	
8.2	The	projection	of	international	through	cultural	exports		

There	are	also	Indian	entertainment	exports,	such	as	films	that	reached	the	international	
box	 office	 and	 OTT	 material	 that	 reached	 the	 international	 viewer	 194	 percent	 increase	 in	
revenues	 in	 less	 than	 two	 years,	 which	 serve	 as	 sources	 of	 projecting	 Indian	 attitudes	 to	
sustainable	development.	The	Animation	and	VFX	industry,	which	is	expected	to	rise	from	USD	
1.3	billion	in	FY23	to	USD	2.2	billion	in	FY26,	is	cost-effective	(40-60%	cheaper	than	Western)	in	
producing	SDG-aligned	educational	content	that	has	a	global	appeal.	
8.3	Knowledge	Exchange	via	Collaborative	Partnership.	

The	 framework	 focuses	 on	 the	 two-way	 communication	where	 India	 gives	 and	 takes	
developmental	knowledge	via	 the	cultural	avenues.	Cooperation	 in	 the	publishing	 industry,	as	
indicated	by	the	export	and	FTA	relationships	to	77	countries	and	expanding	on	the	India-UK	and	
India-	 Australian	 FTAs,	 offers	 avenues	 to	 exchange	 knowledge	 on	 the	 SDG	 implementation	
strategies.	The	culture	cooperation	provisions	in	the	proposed	expansion	of	FTA	talks	with	the	
EU	and	the	Eurasian	Economic	Union	may	be	in	favor	of	developmental	goals.	
9.	Challenges	and	Policy	Recommendations.	

Although	 there	 is	 a	 strong	 potential,	 there	 are	 a	 number	 of	 challenges	 that	 limit	 the	
successful	 utilization	 of	 cultural	 narratives	 in	 SDG	 development.	 According	 to	 the	 Standing	
Committee	 on	 External	 Affairs	 (2022),	 it	 is	 found	 that	 insufficient	 funding,	 insufficient	 inter-
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ministerial	coordination,	a	shortage	of	skilled	manpower,	and	a	lack	of	clarity	in	the	mandate	of	
the	ICCR	served	as	restraining	factors.	Granting	increased	budgetary	reinforcement	of	INR	500	
crore	to	the	ICCR	activities	is	still	partially	done.	Also,	the	fact	that	India	is	not	rated	as	one	of	the	
Soft	Power	30	Index	indicates	the	discrepancies	that	exist	between	potential	and	real	power.	

In	 light	 of	 this	 analysis,	 the	 following	 policy	 recommendations	 can	 be	 drawn:	 First,	 a	
Cultural-SDG	 Integration	 Cell	 should	 be	 created	 in	 NITI	 Aayog	 that	 will	 organize	 the	
developmental	 messaging	 in	 the	 media	 and	 publishing	 industries.	 Second,	 develop	 incentive	
schemes	among	content	developers	that	create	SDG-compliant	content,	which	may	be	through	
current	 Digital	 India	 and	 Startup	 India	 initiatives.	 Third,	 improve	 collaboration	 within	 the	
Ministry	of	External	Affairs,	 the	Ministry	of	 Information	and	Broadcasting,	and	the	Ministry	of	
Culture	by	establishing	 the	proposed	Working	Group	on	Cultural	Diplomacy.	Fourth,	establish	
indicators	of	the	effectiveness	of	cultural	interventions	on	SDG	indicators	to	be	able	to	adjust	the	
strategies	based	on	evidence.	Fifth,	use	Viksit	Bharat	Young	Leaders	Dialogue	to	mobilize	young	
people	as	cultural	messengers	of	sustainable	development	messages	both	at	home	and	abroad.	
10.	Conclusion	

The	paper	has	discussed	transformational	possibilities	of	media,	literature,	and	cultural	
narratives	 as	 strategic	 tools	 to	 promote	 Sustainable	 Development	 Goals	 in	 the	 Viksit	 Bharat	
@2047	vision	of	India.	It	has	been	identified	that	the	conditions	are	converging:	a	booming	media	
sector	projected	to	incur	to	INR	3.1	trillion	in	2027;	a	publishing	sector	worth	USD	12	billion	with	
vast	reach	in	vernacular;	a	diaspora	of	over	31	million	that	serves	as	cultural	ambassadors	around	
the	world;	and	shown	progress	in	SDG	since	a	base	score	of	58	in	2018	to	71	in	2023-24.	

The	 suggested	 intertwined	 framework	 makes	 cultural	 narratives	 not	 as	 peripheral	
embellishments	but	as	the	core	SDG	awareness,	behavioral	change,	and	international	partnership-
building	mechanisms.	The	glocalization	strategy	will	make	sure	 that	 the	global	developmental	
structures	are	translated	using	locally	appealing	cultural	identities,	even	as	they	project	the	Indian	
views	to	the	international	audiences.	This	is	a	two-way	traffic	in	tandem	with	the	Viksit	Bharat	
vision	of	domestic	transformation	and	international	leadership.	

To	 achieve	 this	 potential,	 there	 is	 a	 need	 to	 deal	 with	 institutional	 constraints	 by	
improving	 coordination,	 resource	 allocation,	 and	 systematic	 measurement	 frameworks.	 The	
roadmap	to	Viksit	Bharat	@2047	is	a	 long-term	transformation	process,	which	gives	sufficient	
time	to	refine	cultural	strategies	through	repetition.	In	this	paradigm	shift	toward	a	new	norm,	
the	ability	of	the	creative	industries	to	influence	the	consciousness,	impart	values,	and	establish	
bridges	 between	 communities	 and	 nations	 has	 become	 a	 priceless	 source	 of	 wholesome,	
sustainable,	and	inclusive	development	that	helps	all	citizens	and	can	play	a	significant	role	 in	
global	sustainability	goals.	
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